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Rhea ESG: a virtuous mechanism to encourage sustainability

Rhea becomes promoter of an initiative for the vending sector

Milan, 14th May - As part of its ESG commitment, Rhea, a company specialized in the production of machines
and services for the vending sector, is launching at Venditalia an impactful initiative to stimulate and support
virtuous behaviours aimed at enhancing sustainability within the vending industry, providing those who join
with a contribution to be allocated to financing their own sustainability policies.

The machines eligible for this initiative are characterized by elements with a high level of sustainability,
including the notable energy savings generated by the induction heating system (Rhea's proprietary patent),
as well as the selection of materials and a flexible, modular design architecture for more effective
maintenance of the components, increasing the potential life cycle of the machines and its recyclability.

Each machine will be identified by the “rhea ESG” logo and a QR code, with the aim of raising awareness
among end users regarding the features and goals of the initiative.

"This initiative was born with the goal of fostering cooperation among the companies in our field to improve
the sustainability contribution of the vending sector as a whole", explains Andrea Pozzolini, CEO of Rhea.

Rhea's innovative approach aligns with the company's commitment to intervene across the entire value
chain, from suppliers to end-users, to create a virtuous circle involving all stakeholders.

"Rhea ESG is one of the initiatives through which we seek to contribute to the attainment of the 2030 Agenda
Goals, particularly Goal 12, which advocates for sustainable production and consumption models", Pozzolini
concludes.



Rhea, founded by Aldo Doglioni Majer in 1960, is one of the largest producers of automatic customized coffee machines
in the world. For over sixty years, Rhea has stood out for its wide international reach, high-level design, state-of-the-art
technology, and ‘Made in Italy’ excellence. With headquarters and manufacturing based in the province of Varese and
foreign branches in 9 countries, Rhea is proud of having spread coffee culture to over 100 countries around the
world. From a global player in vending to a pioneer in the introduction of vending to the new retail, hospitality and out-
of-home sectors, Rhea confirms its mission to interpret and often anticipate a constantly evolving market. Rhea’s new
proposals revolutionize the very concept of hospitality, both in business and domestic contexts, with a value proposition
that improves the coffee break moment.
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